The awareness of BBA student in UiTM Malacca City Campus towards unit trust investment with Amanah Saham Nasional Berhad: a research study of Amanah Saham Nasional Berhad (ASNB) / Nur Muhammad Mohammmad Noh by Mohammmad Noh, Nur Muhammad
  
 
THE AWARENESS OF BBA STUDENT IN UiTM MALACCA 
CITY CAMPUS TOWARDS UNIT TRUST INVESTMENT WITH  
AMANAH SAHAM NASIONAL BERHAD 
 
 
: A RESEARCH STUDY OF AMANAH SAHAM NASIONAL 
BERHAD (ASNB) 
 
 
NUR MUHAMMAD BIN MOHAMMMAD NOH 
2009422256 
 
 
 
BACHELOR OF BUSINESS ADMINISTRATION (HONS) 
 INTERNATIONAL BUSINESS 
 FACULTY BUSINESS MANAGEMENT  
UNIVERSITI TEKNOLOGI MARA 
MALACCA CITY CAMPUS 
 
 
JANUARY 2012 
 
 
i 
 
DECLARATION OF ORIGINAL WORK 
 
 
 
 
BACHELOR OF BUSINESS ADMINISTRATION 
(HONS.) INTERNATIONAL BUSINESS 
FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 
MELAKA 
 
 
“DECLARATION OF ORIGINAL WORK” 
 
 
I, Nur Muhammad Bin Mohammad Noh, (I/C Number: 870903-14-5649)  
 
Hereby, declare that:  
 
 
 This work has not previously been accepted in substance for any degree, 
locally or overseas and is not being concurrently submitted for this degree or 
any other degrees.  
 
 This project paper is the result of any independent work and investigation, 
except where otherwise stated  
 
 All verbatim extracts have been distinguished by quotation marks and sources 
of my information have been specifically acknowledged.  
 
 
 
 
Signature: ………………………..  Date……………………. 
 
 
 
 
 
ii 
 
LETTER OF SUBMISSION 
 
 
 
13
th 
Jan 2012 
 
 
The Head of Program  
Bachelor of Business Administration (Hons.) International Business 
Faculty of Business Management  
Universiti Teknologi Mara  
Kampus Bandaraya Melaka  
110 Off Jalan Hang Tuah  
75300 Melaka  
 
 
Dear Madam, 
 
 
SUBMISSION OF PROJECT PAPER  
 
Attached is the project paper title “THE AWARENESS OF BBA STUDENT IN UiTM 
MALACCA CITY CAMPUS TOWARDS UNIT TRUST INVESTMENT WITH 
AMANAH SAHAM NASIONAL BERHAD: A RESEARCH STUDY OF AMANAH 
SAHAM NASIONAL BERHAD (ASNB)” to fulfill the requirement as needed by the 
Faculty of Business Management, Universiti Teknologi MARA.  
 
 
Thank you. 
 
Yours sincerely,  
 
 
 
………………………………………. 
NUR MUHAMMAD BIN MOHAMMAD NOH 
2009422256 
Bachelor of Business Administration (Hons.)International Business 
 
 
 
 
  
vii 
 
 
 
 
ABSTRACT  
Every single company needs strategies in order to survive or to become a leader in the market 
nowadays, therefore a study towards findings the suitable strategies for Amanah Saham 
Nasional Berhad had been carried out. The purpose of the study is to identify the awareness 
of BBA student from UiTM Malacca City Campus towards unit trust investment, to identify 
the factors contribute to the awareness towards unit trust investment and to examine the most 
effective factor contribute to the awareness.   
A good research design will ensure that the marketing research project is conducted 
effectively.  In this research, the exploratory research, descriptive and causal effect has been 
used. The target sampling size for this study is 100 respondents where the questionnaires 
were distributed to BBA students in UiTM Malacca City Campus. For this study, the non-
probability sampling technique has been chosen. The non-probability sampling method will 
be used is convenience sampling. Moreover, computer programs have been developed to 
simplify and ease the research tabulation and analysis task. One of the most accurate and 
dependable statistical analysis packages is Statistical Package for Social Science (SPSS).  
The researcher used primary and secondary data in order to gather data. The findings are 
being interpreted using correlation coefficient in order to test the hypothesis. This research 
also uses descriptive statistics in order to find out the most factors that contribute towards 
awareness in unit trust investment. Base on the finding, attribute advertising, personal selling, 
public relation and sales promotion have positive relationship with the awareness. Besides, it 
also shows that public relation is the most preferable factors that contribute towards 
awareness in unit trust investment 
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